


Miami University 

• Academic focus on Undergraduate Research

• High proportion of students are undergrads 

• How does the library respond?

– Liaison and personal librarians

– Programs targeted to the undergraduates

– Library is home to external undergraduate support 
organizations

– Collection development strategies….



Research needs data 

• Undergraduate students work on a very short 
time frame.

• They don’t have years to finish a project – only 
a few months. 

• Grant programs take too long.

• Students don’t have the credentials needed 
for many grants.



Library response

• How can the library respond to students‘ need 
for data?

• We put together a program to use a portion of 
our collection development funds to purchase 
data.

• Fast turn around – we want to get the data to 
the student in weeks so they can finish their 
project and graduate.



Program Goals

• Connect students with their liaison librarians 
for all types of library support during their 
research.

• Help the student find free and quickly 
available data.

• Purchase data for the student.

• Purchase data for the campus community.



How do students find the program? 

• Liaison librarians know about the program.  

• Students with data questions are sent to the 
data librarian.

• Link on the library home page under Research.

• Occasional blog posts and general emails.

• Librarian sessions in classrooms promote it.
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Program Overview 

• Introduction page gives an overview and 
requirements.

• Students must talk with a liaison librarian.

• Students must have a faculty mentor.

• The purchased data must be made available 
for the whole campus.
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Login 

• Logins look up the person’s status 

– Student

– Faculty

– Librarian 

• Customize the page for that patron.
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Interface techniques 

• Interface is user and context aware.

• If the user has a request in progress, the 
status of the request is displayed.

• If the user is a librarian or faculty member, 
they see (but can’t edit) the student’s input.  

• They can create and edit their own response. 
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Goal - 1 

• The first goal is to connect the student to a 
librarian.

• The librarian can help the student in many 
ways to achieve a good project result.



Goal - 2 

• The second goal is to get data for the student.

• Usually this means finding free data that is 
immediately available.



Goal – 3, 4 

• The third and fourth goals are to purchase 
data for the student and campus community.

• We don’t rent data.

• The data agreement must allow sharing with 
the whole campus.

• Sometimes liaison librarians will pitch in to 
purchase expensive data that is relevant to 
their area.



Collection Development

• This is a form of patron driven acquisitions.

• We let the students help guide the purchases 
to meet their needs.

• Our institutional repository has a top level 
section for datasets.
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Agreement limits 

• Many data producers want to limit the access 
to their datasets.  

• When we put data in our IR, we can add a 
login requirement so that only authenticated 
university users may download the files. 

• This restricts use to our campus and satisfies 
the data producers' concerns.
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Results?

• One dataset we purchased a few years ago 
was a political risk dataset showing the 
Political, Financial and Economic risks of all 
countries for a 20 year period.  

• The faculty member said it was a hot topic so 
we purchased it for the student.  

• It soon became one of the most visited items 
in our IR.  



Cost per checkout?

• Three years later we are still getting a two to 
three dozen campus downloads each month 
of this dataset.  

• While expensive (about $2000), the cost per 
use of about $2.35 is better than many 
monographs in the library.



Limits 

• Not all undergraduate students do research.

• Getting the word out

– Reminding liaison librarians

– Informing students & faculty

• Hidden successes

– Connecting students with librarians

– Finding free and immediately available data for 
the students



Future

• More promotion

• Realize that it is a low effort/ low cost method 
with high individual return. 

– But it may never have high volume.



Questions

Comments


