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Miami University
The one in Ohio, not Florida 🙂

Source: PhotoShelter

https://www.miamioh.edu/ucm/self-service/photoshelter/index.html


Poll Everywhere

 Which Miami was 
founded first?

Source: The Chronicle of Higher Education

https://www.polleverywhere.com/multiple_choice_polls/bnBvuZ0wVgPoqSRHrZm5k?preview=true&controls=none
https://www.chronicle.com/article/ill-take-a-publicity-windfall-for-0/


Miami University

Source: PhotoShelter

https://www.miamioh.edu/ucm/self-service/photoshelter/index.html
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Study Spot Tours
2021-2023



RATIONALE



Needs and 
Considerations

Source: Canva

https://www.canva.com/photos/MAEiXmN3Ww8-african-student-wearing-mask-in-college/




Mental Health at Miami
● From 2021-2022, total number of clinical services provided increased by 17%
● According to the annual Student Health Survey (2022), feelings of anxiety and 

depression and rates of suicidal thoughts increased compared to previous 
year

● Data showed growing number of students with those feelings who chose not 
to utilize campus resources, indicating students’ mental health difficulties may 
be more pronounced than we know

Source: Mental Health Report

https://miamioh.edu/life-at-miami/health-well-being/mental-health-well-being-task-force/_documents/mental-health-report-may-2023-508.pdf


“State of the Student” at Miami
● Increased anxiety → avoidance → participation in co-curricular activities ↓ 
● Isolation → struggling with basic social skills (intros, small talk) 
● Socially risk-averse generation (conduct cases down)

● Miami Engagement Survey:
● “Convenience is king” for our students
● Our students used to individualized experiences 

● “Simple” and low-risk programming shown to be more successful
● Invert the model when it comes to engagement activities; offer “pod” 

events of 6-12 students instead of “mega” events 



Miami University Libraries
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Study Spot Tours
● Seek to decrease stress and 

anxiety
● Low-risk
● Informal vs. traditional 

Source: Inside Higher Ed

https://www.insidehighered.com/news/student-success/health-wellness/2023/08/01/10-ways-ease-college-stress-according-students


Study Spot Tours
● Student-centered approach 

● Customized
● Address hidden curriculum 
● Supportive of basic needs
● Build connection



ASSESSMENT



Assessment: 
Attendance

Fall ‘21 Tours 
2 guests at 1 event

Fall ‘22 Tours
13 guests across 2 events

Fall ‘23 Tours
19 guests across 3 events



Assessment: 
Attendance

Sophomore Students
2

First Year Students
27

First Generation Students
5

International Students
3

Non-Resident Domestic 
Students

11



Assessment: 
Survey
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Assessment: 
Survey





“I thought the tour was very good. Not too short nor too long and had a good atmosphere.”

“I had a very informative experience with the study spot tour. It was very helpful learning how 
to reserve a study room and how loud each study room would be.”

“Don’t change a thing, this tour was very informing and welcoming.”

“Laura was so helpful and knowledgeable! I haven't been to the library here very many times 
so it was especially nice to see some study spots I may not have found otherwise. I also loved 

getting to see that there is an Honors exclusive room. I had no idea that was there!”

“I thought that it was very informative and personal”



“I loved the tour and Miss Laura is awesome!!”

“My guide, Laura, was very helpful and positive when giving the tour. I was able to meet and 
connect with someone else who was on the tour who is now my friend!”

“It was really informational! I loved it”

“I loved the tour! I think what made it great was how the tour guide made it more 
conversational rather than just going by a script. She shared her personal experience 

studying at the library, which really helped too!”

“I like how I was shown the spots to study and how some places are more quieter than 
others.”















“I was able to connect based on similar interests that were brought up in 
conversation while on the tour.”

“There were less people attending and we just interacted a little.”

“I liked that it was a small group of students.”





“There is a grab and go market on the ground floor.”

“The tour did show us how to reserve a study spot, as well as how to find books 
through the tablets around the 2nd floor.”

“The quiet space that I need.”



Assessment: 
SWOT

Strengths - incentive, 
marketing, content, structure

Weaknesses - facilities, 
diverse student engagement

Opportunities - expanded 
programming or partnerships, 
improve and continue survey

Threats - budget, dining 
services vendor



IMPLICATIONS



Big Questions
● What student-centered practices can we implement or improve in our 

initiatives? 

● How can we shift already existing large-scale events so they “feel” smaller? 

● How might we proactively alleviate students’ anxiety around our 
programming?

● What low-risk, small-scale and/or “simple” initiatives can we pilot?

● How should we (re)design programming to foster connection? 



Thank you!
Email: crosbylm@MiamiOH.edu
Socials: @LMBirkenhauer

mailto:crosbylm@MiamiOH.edu



