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Media Habits
● The Media Insight Project includes 

the Associated Press, the National 
Opinion Research Center (NORC) 
for Public Affairs Research at the 
University of Chicago, and the 
American Press Institute

● Released study in August 2022
● Data were collected using both 

probability and non-probability 
samples. Interviews for this survey 
were conducted with people ages 
16 to 40 representing the 50 states 
and the District of Columbia



● Chart shows percent of 
Americans ages 16 to 40 
who consume news and 
information from at least 
one social media platform 

● Gen Z
○ 74% consume news 

and information from 
at least one social 
media platform daily

○ 93% consume news 
and information from 
at least one social 
media platform weekly

Media Habits



Media Habits
● Chart shows percent of 

Americans ages 16 to 40 
who consume news and 
information from at least 
one traditional news outlet

● Gen Z
○ 39% consume news 

and information from 
at least one traditional 
news outlet daily

○ 67% consume news 
and information from 
at least one traditional 
news outlet weekly



Media Habits
● Nearly three-quarters of 16- to 

40-year-olds (74%) get news and 
information at least weekly from 
traditional news sources such as 
national or local TV and newspapers, 
including their websites or apps

● 45% do so daily
● Most continue to rely on social media 

more heavily as a pathway to news; 
91% get news there at least weekly. 

● Nonetheless, these findings contradict 
the stereotype that traditional outlets 
have no place in the life of younger 
consumers.



Media Habits
Pack journalism



Media Habits
Horse race journalism



Media Habits
Protest paradigm



Media Habits
False balance



Media Habits
Takeaways

Gen Z mostly online but consuming more traditional 
media than we expected. 

How do we help students make sense of 
mainstream media production and dissemination, 
across platforms and through different media? 
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Legacy & Emerging Media lesson
This assignment is designed to engage 
students across a series of questions 
regarding the similarities and differences in 
the way “legacy” media and “emerging” 
media produce and disseminate news 
content. 

This assignment asks students to select a 
timely issue and examine how it is 
produced/delivered by “legacy” media and 
“emerging” media. Following the content 
analysis, students offer their own critical 
analysis.



Legacy & Emerging Media defined
Legacy Media

Traditional, mass media 
outlets and formats, print 
and broadcast 
journalism, "gated" media 
content, produced by 
paid, professionally 
trained staff and editors.



Legacy & Emerging Media defined
Emerging Media

Born-digital and independently 
produced media content, such as blogs, 
social media posts, citizen journalism, 
amateur YouTube videos and digital 
stories, independent podcasts, and 
webzines. Often produced by amateur 
or independent media producers and 
with low to no oversight of professional 
editors.



Legacy & Emerging Media defined
These categories are evolving and not 
mutually exclusive. 

Many legacy news outlets now produce 
blogs and social media content.

Many emerging media producers (such 
as bloggers, independent podcasters and 
YouTube stars) employ editors and can 
be considered paid media professionals 
through the revenue they generate 
through media media products. 



Legacy & Emerging Media materials
PBS Newshour talks to Re/code's Walt 
Mossberg, VOX Media's Jim Bankoff, and Tom 
Rosenstiel of the American Press Institute 
about the shifting media landscape. 

Pew Research Center reports on data and 
trends in key sectors of the U.S. news media 
industry. 

See Wired’s News In Crisis series.

See Reuters Institute for the Study of 
Journalism report on issues related to legacy 
and emerging media. 

https://www.youtube.com/watch?v=z79MoWZOFfw
http://www.pewresearch.org/topics/state-of-the-news-media/
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2017-06/EXEC%20SUMMARY_Accuracy%2C%20independence%2C%20and%20impartiality%20-%20How%20legacy%20media%20and%20digital%20natives%20approach%20standards%20in%20the%20digital%20age_0.pdf


Legacy & Emerging Media directions
1. Find a news story on an issue of public concern or debate as 

reported by a legacy media outlet.

2. Trace this same issue across TWO more legacy media texts and 

THREE emerging media texts (digital/online). You should have a total 

of SIX stories (3 legacy texts, 3 emerging texts).

3. Content Analysis: Download and print worksheets to systematically 

analyze your SIX texts. Print THREE copies of each worksheet.

4. Critical Analysis Essay: Based on the results of your analysis, which 

media type (legacy or emerging) most effectively serves the public 

interest on the issue? Respond in a 700 to 1000-word essay.



Legacy & Emerging Media materials



Legacy & Emerging Media outcomes
1. Describe histories of “legacy” and “emerging” media.

2. Explain how “legacy” and “emerging” media operate as 

distinct business models.

3. Describe the roles“legacy” and “emerging” media play in 

engaging audiences on important issues of the day.

4. Use content analysis on media samples.

5. Demonstrate evidence of critical thinking in a 

self-reflection essay.
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Legacy & Emerging Media research
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Lippmann, W. (1946). Public opinion (Vol. 1). Transaction Publishers.

Walter Lippmann’s Public Opinion (1922): “The world outside and the pictures in our heads”



Media Effects:

The social or psychological 
responses in individuals as a result 
of exposure to media messages. 

Three major types of media effects: 
Affective, Behavioral, & Cognitive

- Tsfati, Y. (2011).



Types of Media Effects: 

Behavioral
The observable actions that 
are linked to media exposure. 
Includes anti- or pro- social 
behavior. 
● Example:

Video Games: Is there a 
connections between violent 
games and violent behavior?

Affective
The formation of attitudes, 
positive or negative, about 
something.
● Example:

Advertising: Does this 
commercial make me feel 
good about a product?

Cognitive
The acquisition of information– 
what people learn, how much do 
they learn, how are their 
information needs satisfied or not.
● Example:

Health Communication
Political Communication



Connection to Media & Information Literacy

Association of College & 
Research Libraries (ACRL)

Discusses the need for 
metaliteracy which “demands 

behavioral, affective, cognitive, 
and metacognitive engagement 
with the information ecosystem.

National Association for Media 
Literacy Education (NAMLE)

Aims to prepare students for a 
modern media and information 

ecosystem that addresses us “on a 
multi-sensory level, affecting the 
way we think, feel, and behave”



Student Learning Outcomes

1. Define two types of media effects, agenda setting and 
framing, and identify their role in how news is delivered. 

2. Reflect on the ways agenda setting and framing can 
influence our awareness of current events and how we 
engage with news stories.

Key question: Does identifying media effects in the news help us 
to make sense of our own information consumption and 
perspectives of current events? 



Media Effects in the Classroom: Agenda-Setting

● Cognitive media effect to explain 
the link between news reporting 
and public opinion.

● Media indicate to the public the 
main issues of the day through the 
presentation of news.

● Readers learn not only about a 
given issue, but also how much 
importance to attach to that issue 
from the amount of information in 
a news story and its position.

McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of mass media. Public Opinion 
Quarterly, 36(2), 176-187; McQuail, D. (2010). McQuail's Mass Communication Theory. Sage publications.



—Cohen, B.C. (1963).

“The press may not be successful much 
of the time in telling people what to 

think, but it is stunningly successful in 
telling its readers what to think about.”





Climate 
Change

The 
coronavirus 

outbreak
Infra-

structure



The 
coronavirus 

outbreak

80 
seconds
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Media Effects in the Classroom: Agenda-Setting

“I think the main thing is making sure to read 
past the front page or home page of sources, to 
ensure that I am being exposed to information on 
a variety of topics in current events. Also making 
sure to keep in mind that less-reported events are 
not necessarily less important than big-ticket 
things such as the economy.”

“I think that the most important thing to do is 
to no [sic] just read one piece of information 
and take it for what it's worth. I think that if 
you are truly invested in a topic you will do all 
the research that is needed.”



Media Effects in the Classroom: Framing

•“to frame is to select some aspects of 
a perceived reality and make them 
more salient in a communicating 
text, in such a way as to promote a 
particular problem definition, causal 
interpretation, moral evaluation, 
and/or treatment recommendation 
for the item described.”

Robert M. Entman, "Framing: Toward clarification of a fractured 
paradigm," Journal of communication 43, no. 4 (1993), p. 52





Media Effects in the Classroom: Framing



Types of frames 
● Episodic frames

○ Event-based news reporting

○ Focused on individual actors

● Thematic frames

○ Broad perspective, highlighting 

context

○ Focusing on trends and collective 

outcomes

Shanto Iyengar, Is Anyone Responsible?: How Television Frames 
Political Issues,(Chicago: University of Chicago Press, 1991). 



Types of frames 
Episodic frames 



Types of frames 
Thematic frames 
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Media Effects in the Classroom: Framing
How would readers think about this topic if they were only reading news with 
episodic frames? What about if they also read news with thematic frames?

If readers were only reading these 
episodic news frames they would 
not understand the root of the 
problem that is behind the cause 
of the individual events.

I believe they would be a lot more 
informed about the context of the 
event instead of just looking at one 
example and brushing it off.

I think that they would want to look more into these 
topics and maybe want to actually understand or do 
something about it. When you link things together, it 
makes you want to actually understand the issue.

Readers would likely only know 
about wild outliers related to the 
topic, generally those that 
reinforce the stereotype without 
critical analysis.

Just episodic: Also thematic:



Media Effects in the Classroom: Framing

It shapes your beliefs and ideas, it's important to take 
all information into account when looking at issues 
so that you aren't creating foundational beliefs off 
singular, misrepresented events.

It helps to make you analyze everything more, 
maybe look at an article twice and determine if the 
way it's framed portrays a well rounded view and 
provides context on a topic, or if it's a one off 
anecdote that doesn't provide perspective on the 
situation as a whole.
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Forthcoming in JMLE: 

Floyd, N., & Spraetz, J. (2023).

Re: Beyond Fake News
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