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Media Habits




Media Habits

The Media Insight Project includes
the Associated Press, the National
Opinion Research Center (NORC)
for Public Affairs Research at the
University of Chicago, and the
American Press Institute

Released study in August 2022
Data were collected using both
probability and non-probability
samples. Interviews for this survey
were conducted with people ages
16 to 40 representing the 50 states
and the District of Columbia

The Media AP  X*NORC
Insight Project =

AMERICAN

institute

Fatigue, Traditionalism, and
Engagement: The News Habits
and Attitudes of the Gen Z and
Millennial Generations

August 2022
FOR FURTHER INFORMATION ON THIS REPORT:

Young, Associate Director of External Affairs, NORC
301-634-9536, young-Eric@norc.org

www.mediainsightorg

/
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Media Habits

Chart shows percent of
Americans ages 16 to 40
who consume news and
information from at least
one social media platform
GCenZ
o 74% consume news
and information from
at least one social
media platform daily
o  93% consume news
and information from
at least one social
media platform weekly

Most consume news from social media at least weekly.
Percent of Americans ages 16 to 40 who consume news and information from at
ackly

least one social media platform g -
Overall (16- to 40-year-olds @ ounger Millennials  m Older Millennials

7

Daily

Weekly

0 25 50 75 100%

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
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Media Habits

Chart shows percent of
Americans ages 16 to 40
who consume news and
information from at least
one traditional news outlet
GCenZ
o 39% consume news
and information from
at least one traditional
news outlet daily
o 67% consume news
and information from
at least one traditional
news outlet weekly

Over 7 in 10 consume news from traditional sources weekly.
Percent of Americans ages 16 to 40 who consume news and information from at
least one traditional news outlet dailyor weekly

Overall (16- to 40-year-olds) m Younger Millennials ~ mOlder Millennials

45

Daily a

74

()

74

Weekly

81
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Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
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Media Habits

Nearly three-quarters of 16- to
40-year-olds (74%) get news and
information at least weekly from
traditional news sources such as
national or local TV and newspapers,
including their websites or apps

45% do so daily

Most continue to rely on social media
more heavily as a pathway to news;
91% get news there at least weekly.
Nonetheless, these findings contradict
the stereotype that traditional outlets
have no place in the life of younger
consumers.

The Media AP
Insight Project =

*NORC

AMERICANPRESS

institute

Fatigue, Traditionalism, and
Engagement: The News Habits
and Attitudes of the Gen Z and
Millennial Generations

August 2022




Media Habits

Pack journalism




Media Habits

Horse race journalism

Who's ahead in lowa?

Updating average for each Democratic candidate in 2020 primary polls, accounting for

each poll's quality, sample size and recency

DEC. 13 LEADER
Buttigieg

20.8%

Buttigieg
Biden




Media Habits

Protest paradigm

Floyd protests




.TO BALANCE

TONIGHT, WE'LL
BE TALKING TO
AN ASTROPHYSICIST

Media Habits HIS VIEWS, WE'VE
INVITED A MEMBER
ABOUT THE SOLAR OF THE FLAT EARTH
False balance SYSTEM... SOCIETY!




Media Habits

Takeaways

Gen Z mostly online but consuming more traditional
media than we expected.

How do we help students make sense of
mainstream media production and dissemination,
across platforms and through different media?
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Emerging Media




Legacy & Emerging Media lesson

This assignment is designed to engage
students across a series of questions
regarding the similarities and differences in
the way “legacy” media and “emerging”
media produce and disseminate news
content.

This assignment asks students to select a
timely issue and examine how it is
produced/delivered by “legacy” media and
‘emerging” media. Following the content
analysis, students offer their own critical
analysis.

ISSUE:

LEGACY MEDIA

ORGANIZATION

AGE OF ORGANIZATION

ISSUE:

EMERGING MEDIA

OWNERSHIP

| HEADLINE
BYLINE
DATE

ORGANIZATION

AGE OF ORGANIZATION

OWNERSHIP

LENGTH OF STORY

WRITING STYLE

HEADLINE
BYLINE
DATE

SOURCES CONSULTED

LENGTH OF STORY

IMAGES

EVIDENCE




Legacy & Emerging Media defined

Legacy Media

Traditional, mass media

outlets and formats, print L
and broadcast '
Jjournalism, "gated" media

content, produced by i |
paid, professionally =
trained staff and editors. 4B" -




Legacy & Emerging Media defined

Emerging Media

Born-digital and independently
produced media content, such as blogs,
social media posts, citizen journalism,
amateur YouTube videos and digital
stories, independent podcasts, and
webzines. Often produced by amateur
or independent media producers and
with low to no oversight of professional
editors.




Legacy & Emerging Media defined

These categories are evolving and not
mutually exclusive.

Many legacy news outlets now produce
blogs and social media content.

Many emerging media producers (such
as bloggers, independent podcasters and
YouTube stars) employ editors and can
be considered paid media professionals
through the revenue they generate
through media media products.

Che New Jork Times

JULY 26 at 11:00 AM

Your Thursday Briefing

California Today

Listen to ‘The Daily': Believe m
Trump's Words, or His Acts? St
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Legacy & Emerging Media materials | pgs®

PBS Newshour talks to Re/code's Walt
Mossberg, VOX Media's Jim Bankoff, and Tom
Rosenstiel of the American Press Institute
about the shifting media landscape.

Pew Research Center reports on data and
trends in key sectors of the U.S. news media
industry.

See Wired's News In Crisis series.

See Reuters Institute for the Study of
Journalism report on issues related to legacy
and emerging media.

NEWS
HOUR

%{% Pew Research Center

L

O Q20I PR | OURNALISM



https://www.youtube.com/watch?v=z79MoWZOFfw
http://www.pewresearch.org/topics/state-of-the-news-media/
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2017-06/EXEC%20SUMMARY_Accuracy%2C%20independence%2C%20and%20impartiality%20-%20How%20legacy%20media%20and%20digital%20natives%20approach%20standards%20in%20the%20digital%20age_0.pdf

Legacy & Emerging Media directions

1.

Find a news story on an issue of public concern or debate as
reported by a legacy media outlet.

Trace this same issue across TWO more legacy media texts and
THREE emerging media texts (digital/online). You should have a total
of SIX stories (3 legacy texts, 3 emerging texts).

Content Analysis: Download and print worksheets to systematically
analyze your SIX texts. Print THREE copies of each worksheet.

Critical Analysis Essay: Based on the results of your analysis, which
media type (legacy or emerging) most effectively serves the public

interest on the issue? Respond in a 700 to 1000-word essay.




Legacy & Emerging Media materials

ISSUE:

EMERGING MEDIA

ORGANIZATION

AGE OF ORGANIZATION

OWNERSHIP

ISSUE:
LEGACY MEDIA

ORGANIZATION
AGE OF ORGANIZATION

WRITING STYLE
OWNERSHIP
HEADLINE SOURCES CONSULTED
BYLINE
DATE

IMAGES

LENGTH OF STORY

HEADLINE
BYLINE
DATE

LENGTH OF STORY

EVIDENCE




Legacy & Emerging Media outcomes

1. Describe histories of “legacy” and “emerging” media.

2. Explain how “legacy” and “emerging” media operate as
distinct business models.

3. Describe the roles®legacy” and “emerging” media play in
engaging audiences on important issues of the day.

4. Use content analysis on media samples.

5. Demonstrate evidence of critical thinking in a

self-reflection essay.




Legacy & Emerging Media research

ABSTRACT

Climate change is often seen as a remote, comp]

How ‘Digital-born’ media cover climate change in comparison to legacy
media: A case study of the COP 21 summit in Paris

James Painter®*, Silje Kristiansen®, Mike S. Schifer®

2 Reuters Institute for the Study of Journalism, Department of Politics and International Relations, University of Oxford, 13 Norham Gardens, Oxford OX2 6PS, UK
® Northeastern University, College of Arts, Media & Design, 225 Holmes Hall, 360 Huntington Avenue, 02115 Boston, MA, USA
© University of Zurich, Department of Mass Communication and Media Research, Andreasstrasse 15, CH-8050 Zurich, Switzerland

which many people acquire information mainly from media reporting. However, media landscapes are changing
rapidly, particularly with the growth of the internet and social media. A number of new media organisations are
challenging traditional media and have gained significant audiences for their environment content. We analyse
the coverage by three of these — Huffington Post, Vice and BuzzFeed - of the COP21 summit in Paris at the end of
2015, and compare it with that of traditional media. We show that while the general spectrum of themes is
similar across media outlets, there are differences in the volume of the coverage and in the emphasis that is laid
on different themes by some, but not all, of the new players compared to traditional media.
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Legacy & Emerging Media research

Table 1
News outlets included in study by country.

France Germany Spain UK USA

Huffington Post Huffington Post Huffington Post Huffington Post Huffington Post
‘Digital-Born’ BuzzFeed BuzzFeed BuzzFeed BuzzFeed BuzzFeed
Players Vice Vice Vice Vice Vice
Legacy Player (left-leaning) Le Monde Siiddeutsche Zeitung El Pais The Guardian New York Times
Legacy Player (centre or right-leaning) Le Figaro Frankfurter Allgemeine El Mundo The Telegraph USA Today
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Media Effects




M
Walter Lippmann’s Public Opinion (1922): “The world outside and the pictures in our heads”

Lippmann, W. (1946). Public opinion (Vol. 1). Transaction Publishers.



Media Effects:

The social or psychological
responses in individuals as a result
of exposure to media messages.

Three major types of media effects:
Affective, Behavioral, & Cognitive

- Tsfati, Y. (2011).

-/



Types of Media Effects:

©0

Affective

The formation of attitudes,
positive or negative, about
something.

e Example:
Advertising: Does this
commercial make me feel
good about a product?

dai|:
A
)

Behavioral

The observable actions that

are linked to media exposure.

Includes anti- or pro- social
behavior.

e Example:
Video Games: Is there a
connections between violent
games and violent behavior?

Cognitive

The acquisition of information—

what people learn, how much do

they learn, how are their

information needs satisfied or not.
e Example:

Health Communication

Political Communication




Connection to Media & Information Literacy

National Association for Media
Literacy Education (NAMLE)

Aims to prepare students for a
modern media and information
ecosystem that addresses us “on a
multi-sensory level, affecting the
way we think, feel, and behave”

Association of College &
Research Libraries (ACRL)

Discusses the need for
metaliteracy which “demands
behavioral, affective, cognitive,
and metacognitive engagement
with the information ecosystem.




Student Learning Outcomes

1. Define two types of media effects, agenda setting and
framing, and identify their role in how news is delivered.

2. Reflect on the ways agenda setting and framing can
influence our awareness of current events and how we

engage with news stories.

Key question: Does identifying media effects in the news help us
to make sense of our own information consumption and

perspectives of current events?
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Media Effects in the Classroom: Agenda-Setting

e Cognitive media effect to explain THE AGENDA-SETTING

the link between news reporting FUNCTION OF MASS MEDIA*
and public opinion.

BY MAXWELL E. McCOMBS AND DONALD L. SHAW
e Media indicate to the public the

In choosing and displaying news, editors, newsroom staff, and broadcasters

main Issues Of the day th roug h the play an important part in shaping political reality. Readers learn not only

1 about a given issue, but also how much importance to attach to that issue

presentatlon of news. from the amount of information in a news story and its position. In re-
Y P

flecting what candidates are saying during a campaign, the mass media may
well determine the important issues—that is, the media may set the “agenda”

e Readers learn not only about a of the campaign.
. . The authors are associate professors of journalism at the University of
gliven issue, but also how much North Carolina, Chapel Hill.

Importance to attach to that issue
from the amount of information in
a news story and its position.

McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of mass media. Public Opinion
Quarterly, 36(2), 176-187; McQuail, D. (2010). McQuail's Mass Communication Theory. Sage publications.




“The press may not be successful much
of the time In telling people what to
think, but it is stunningly successful in
telling its readers what to think about.”

—Cohen, B.C. (1963).




Agenda-Setting Pre-Class Survey

Reading/Watching/Listening this week:
-from Baran and Davis: Agenda-setting
-from The Daily Show: Investigating the Summer of the Shark

1. A famous political scientist once said, "[the press] may not be successful in telling
readers what to think, but it is stunningly successful in telling its readers what to
think about." What do you think about this statement? How would you describe this
statement in your own words?

2. In your own words, what is agenda-setting?

3. Do you have a specific question about agenda-setting that you would like
instructors to answer or clarify?

4. What's going on in the Daily Show clip from 2002? How does it relate to agenda-
setting?

5. Where do you usually get your news? Check all that apply.
a.Social Media
b.News Feeds (like Google News or Apple News)
c.News Websites
d. TV
e.Radio
f.Email Newsletters
g.Newspapers (printed or online)
h.Other:

6. In your opinion, what are the top 5 voting issues you think are most important
leading up to the midterm elections? (Examples include gun policy, economy,
education, health care, crime, abortion, immigration, climate change, foreign policy,
etc.) List them below:




“r= TheNew Pork Eimes ===

VOL.CLXX.... No. 59,037 ©2021 The New Yok Times Company NEW YORK, FRIDAY, APRIL 23, 2

Climate
Change

The
Infra- coronavirus
structure outbreak




Ml The

coronavirus
outbreak

80
seconds

UDY WOODRUFF: A CDC panel isurging an end

’ B —
to the pause on using Johnson & Johnson's
e W ¥ p————— S
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Media Effects in the Classroom: Agenda-Setting

Agenda-Setting Group Activity Worksheet

Directions: In pairs, analyze the front page of each newspaper. Use the color coding scheme
to identify top issues. Rank the issues in order of importance for each newspaper front page.

Key Quote: “In choosing and displaying news, editors, newsroom staff, and broadcasters
play an important part in shaping political reality. Readers learn not only about a given issue,
but also how much importance to attach to that issue from the amount of information in a
news story and its position”(McCombs & Shaw, 1972, p. 176).

Which newspaper is your group using?
* New York Times (October 10-16)
* Wall Street Journal (October 10-16)

Agenda-Setting: Group Activity Coding Worksheet

The economy remains the top issue for voters in the
midterms

% of registered voters who say each is very important to their vote in the

ongressional elections

Democratic Republican
candidate candidate Al
supporters  supporters RVs

Economy 650 ®92 79

Date: October 10, 2022
Rank the Top Issues:

s

2.

3.

4.

5.

Date: October 11, 2022
Rank the Top Issues:

L

2.

3.

4.

5.

Date: October 12, 2022
Rank the Top Issues:

1

2.

3.

4.

5.

Date: October 13, 2022
Rank the Top Issues:

2
3.
4.
5.

Date: October 14, 2022
Rank the Top Issues:

h Y

2.

3.

4.

5.

Date: October 15,2022
Rank the Top Issues:

1.

2.

3.

4.

5.

Date: October 16, 2022
Rank the Top Issues:
1

ol gl

Comments & Questions:

The future of democracy

in the country 70,8 50 70

Education 60 @@ 66 64

Health care 2e 79 63

Energy policy 638 63 61

Violent crime 45 e e7a 61
e e W sre e o
Gun policy 56 @@ 62 57

Abortion e 75 56

Supreme Court appointments 520 @69 55
Immigration %e 76 54

Foreign policy 490 @62 54
Seasmeiie e e a
Climate change 9 ® ® 68 38
T ] — "
e
igen Mucstigations nto Jos 7 g .55 =
The coronavirus outbreak 12 ® @32 23

PEW RESEARCH CENTER

Top 12 Issues for voters leading up to the 2022

midterm elections, Oct. 10-16:

Is there a connection between the issues on the
newspaper front pages and public opinion?

Color Map:

| 2% RS 1 4 4 44

Economy = Red

Future of Democracy = Orange
Education = Brown

Health care = Purple

Energy policy = Dark green
Violent crime = Light blue
Policies about elections = Gray
Gun policy = Light green
Abortion = Yellow

Supreme court = Black
Immigration = Pink

Foreign policy = Dark blue

Miscellaneous = Leave blank, but take

note
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Media Effects in the Classroom: Agenda-Setting

Agenda-Setting Reflection Survey

1. What’s a new-to-you word, term, or idea you heard today?

2. Were you familiar with the agenda-setting theory before today?
a.Yes
b.No

3. How does understanding the agenda-setting function of the mass media change
the way you interpret the news? Does it?

4. Have you ever had an information literacy or media literacy class?
a.Yes
b.No

5. After analyzing your own news source (or social media feed), what were some of
the top issues in your media diet?

6. Do you think there is a correlation between YOUR top 5 priorities leading up to the
midterm elections (as you reported in pre-class Ticket) and YOUR media diet?

7. Please explain the answer to the previous question (i.e. Do you think there is a
correlation between YOUR top 5 priorities leading up to the midterm elections (as
you reported in pre-class Ticket) and YOUR media diet?).

8. After learning about agenda-setting, what are ideas you have (or what do you
already do) to make sure you are getting as full a picture as you can about current
events?

“I think the main thing is making sure to read
past the front page or home page of sources, to
ensure that | am being exposed to information on
a variety of topics in current events. Also making
sure to keep in mind that less-reported events are
not necessarily less important than big-ticket
things such as the economy.”

“I think that the most important thing to do is
to no [sic] just read one piece of information
and take it for what it's worth. | think that if
you are truly invested in a topic you will do all
the research that is needed.”

J




Media Effects in the Classroom: Framing

-“to frame is to select some aspects of
a perceived reality and make them
more salient in a communicating
text, in such a way as to promote a
particular problem definition, causal
interpretation, moral evaluation,
and/or treatment recommmendation
for the item described.”

Robert M. Entman, "Framing: Toward clarification of a fractured
paradigm," Journal of communication 43, no. 4 (1993), p. 52




Framing Pre-Class Survey

Reading/Watching/Listening this week:
-from BrainFacts.org: Why Do We Fall For the Framing Effect?
-from Communication Theory: Framing Theory

1. In your own words, what are frames?
2. In your own words, what are framing effects?

3. In the BrainFacts.org video, "Why Do We Fall for the Framing Effect," the speaker
discusses gains and losses. What are they talking about?

4. In the "Framing Theory" article from Communication Studies, the author discusses
episodic/thematic frames. What are episodic/thematic frames and why should we

care about them?

5. Do you have a specific question about framing that you would like instructors to
answer or clarify?

6. Propose one discussion question related to framing.




Media Effects in the Classroom: Framing

YAHOO! NEWs Nl
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Looters carry bags of groceries through
floodwaters after taking the merchandise
away from a wind damaged convenience
store in New Orleans on Monday, Aug. 29,
2005. (AP Photo/Dave Martin)
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Types of frames - A

. Event based news reporting RESPONSIBLE?

o Focused on individual actors

e Thematic frames
o Broad perspective, highlighting
context

o Focusing on trends and collective

outcomes

Shanto lyengar, Is Anyone Responsible?: How Television Frames
Political Issues,(Chicago: University of Chicago Press, 1991).
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Local

Types of frames  Five arrested after protesters march through
o D.C., start small fires and engage in tense -
Episodic frames standoff with police

Police said five officers were injured and the union said at least one officer was
hospitalized after the latest confrontations in the nation’s capital.

NATION

Oakland protesters set fire to
courthouse, smash windows

Black Lives Matter protesters
block traffic in Fairfax District




A movement, a slogan, a rallying cry: How

Types of frames Black Lives Matter changed America's view on
race

Thematic frames

How Systemic Racism Exists In
U.S. Housing Policies

Black Lives Matter
Louisville Trying To
Improve Community Health




Framing Group Activity Worksheet

Directions: In pairs, identify at least two examples of episodic framing and two examples of
thematic framing on the topic of the housing crisis or climate change to analyze.
(Find the stories here: https://bit.ly/3NDcECQ).

Episodic Framing: Focuses on a single event; refers to the portrayal and presentation of
issues through either a specific event that serves as an anecdotal exemplification of the
broader issue or the story of an affected person who could put a human face on the issue.

Thematic Framing: Focuses on trends over time; applies a wide-angle lens to the coverage of
the issue - focusing on trends over time, and highlighting contexts and environments.

1. Which topic did your group read about?
a.Housing Crisis
b.Climate change

2. Write down two headlines from the Google Doc that are examples of episodic
framing. What kind of information do they provide?

3. Write down two headlines from the Google Doc that are examples of thematic
framing. What kind of information do they provide?

4. What do you think readers would think about this topic if they were only reading
the articles with episodic news frames?

5. How do you think readers would think about this topic if they were also reading
articles with thematic news frames?

Media Effects in the Classroom: Framing

Framing Activity: Scan through the following headlines and pick out at least two episodic and
two thematic articles on your topic. Answer questions on the Week 12 Exit Ticket.

Housing Crisis

e A skid row response to mayoral homeless promises: Bring not words, but deeds and
truth (PDE)

e Venice Beach residents demand LA officials act on homeless encampment. crime
‘Finish the job’ Fox News (PDF)

e I'mready to go': Homeless people face barriers getting off the streets due to felon:
charges KGW8 (PDF)

e Homeless youth and children are wildly undercounted. advocates say NPR (PDF)

e Homeless camp removal outside Seattle City Hall draws strong, divided reactions The
Seattle Times (PDF)

e Tiny homes. big dreams: How some activists are reimagining shelter for the homeless
NPR (PDF)

e I Think It's A Serious Homeless Problem’: Man Suffers Multiple Stab Wounds To Neck In

CBS (PDF)

e This stinks: Youth homeless shelter needs help after sewage floods building in St
Augustine First Coast News (PDF)

e Homeless camps are often blamed for crime but experts say it's not so simple NPR
(PDF)

e Homelessness has risen 70% in California’s capital. Inside the staggering emergenc:
The Guardian (PDF)

drowning (PDF)
e s California Doing Enough to Fight Homelessness? The Nation

e City tells homeless encampments to relocate by Nov. 10 CBS

Climate Change

. ntries hit har by clim: hange need much more mon repar N.
NPR (PDF)

e As Other Global Crises Collide, Nations Converge to Address Climate Change The New
York Times (PDF)

e As climate change worsens, Eqypt is begqing families to have fewer kids The
Washington Post (PDF)

e Rebuild or leave? In a flood-prone Tennessee town. one family must decide WPLN
(BDF)

e Horrific polar bear attack on hiker in Canada should be cause for concern much closer to
home The Scotsman (PDF)

e (Climate change fundamentally affecting European birds, study shows The Guardian
(PDE)

e Climate Change Is Harming the Planet Faster Than We Can Adapt. U.N. Warns New
York Times (PDF)

e Worries of how climate change bill could impact Maryland businesses (PDF)

e NY Dems slammed for promoting banner equating climate change to 9/11 attacks New
York Post (PDF)
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Media Effects in the Classroom: Framing

How would readers think about this topic if they were only reading news with
episodic frames? \What about if they also read news with thematic frames?

Just episodic:

Readers would likely only know
about wild outliers related to the
topic, generally those that
reinforce the stereotype without
critical analysis.

T~

If readers were only reading these
episodic news frames they would
not understand the root of the
problem that is behind the cause
of the individual events.

T ~—

Also thematic:

| think that they would want to look more into these
topics and maybe want to actually understand or do
something about it. When you link things together, it
makes you want to actually understand the issue.

4 )
| believe they would be a lot more
informed about the context of the

event instead of just looking at one
example and brushing it off.

R/ y




Media Effects in the Classroom: Framing

It shapes your beliefs and ideas, it's important to take
all information into account when looking at issues
so that you aren't creating foundational beliefs off
singular, misrepresented events.

Framing Reflection Survey

1. What’s a new-to-you word, term, or idea you heard today?

2. Why is it important to know about episodic/thematic news frames when reading
news stories?

3. What do you notice about the news sources in your media diet? Are the news

sources you typically see more episodic or thematic? \
4. Were you familiar with media framing before today? It helps to make you analyze everything more,
5. Does having an understanding of the framing effects of mass media change the maybe |OOk atana rt|C|e twice a nd determ ine If the

way you interpret news? If so, how? way it's framed portrays a well rounded view and
provides context on a topic, or if it's a one off
anecdote that doesn't provide perspective on the

situation as a whole.

R/ J
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Thank you!

Nate Floyd Jaclyn Spraetz

floydns@miamioh.edu spraetj@miamioh.edu

Miami University, Oxford, OH
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